
Book Launches Have Changed 

Launching our books doesn’t have to be a formidable task. Instead, 

consider it a challenge we can meet head-on with a plan that works. 

The plan to market our book has many layers but with one goal in mind: to 

place our books into the hands of readers.   

The following are 25 tips to help you develop your book launch plan. 

1. Organization. We can’t move forward if we don’t know how to navigate the 

roadways. We must learn to read maps and develop a concise journey. 

2. Research our readers. To discover who they are, we must understand the readers 

who prefer our type of manuscript. What are their interests, wants, needs, 

problems, and goals? 

To aid in finding your target audience, research answers to these questions: 

 What does my target audience read? 

 What age is my target audience? 

 Where does my target audience live—city, suburbs, or rural? 

 What matters most to my target audience? 

 Is faith a part of their lives? How? 

 What are my target audience’s fears? 

o Aging? 

o Financial? 

o Health? 

o Relationships? 

o Peer Pressure? 

o Loneliness? 

o Politics? 

o God? 

o Media and news? 

o Education? 

o Past behavior? 

o Parents? 

o Children and grandchildren? 

o National debt? 



 How is my target audience attempting to solve their problems and meet their 

needs? 

 What is my target audience’s income? 

 Does my target audience use a worldview or specific faith in decision making? 

 What is their age bracket? Socio-economic level? Where do they hang out in 

person or on-line? 

 Tools: Ask 

 

3. Develop a professional website. 

 

4. Social media is today’s handshake. We find out where our readers are online, and 

we join in the conversations. Social media is not an opportunity to raise a buy-me 

banner but an opportunity to form relationships. It’s not about the writer but the 

reader. 

 

5. Master and memorize your elevator pitch. This can be used to create interest in 

your book, ad copy, pre-sales, garnering an agent’s or editor’s attention, and 

anywhere where someone asks: “What is your book about?” 

 

6. Enlist trusted and loyal readers to become a part of a street team. 

 

7. Use a chronological plan to ensure the tasks of promoting your book are done 

effectively and efficiently. 

 

8. Pinterest is an excellent way to attract new readers. For each new book, Consider 

developing a secret board that includes a variety of images according to the 

book’s topic. Quotes, food, images of people who could play specific roles if the 

book was made into a movie, homes, clothes, jewelry. For nonfiction, charts and 

additional bits of help for the reader add another layer to marketing and 

promotion. Once you’ve completed populating the secret board, decide when 

best to launch it publicly. 

 

9. Develop speeches that connect to the book. If speaking is not your gift, you can 

learn or choose to use a podcast. 

 

10. Book reviews are recommendations by a reader for others to purchase our books. 

Various methods work. Your street team can help in this area. 

 



11. Use a blog or newsletter to keep readers updated with information that benefits 

them. 

 

12. Make sure your online retailers have an updated bio and headshot. Amazon, 

Barnes and Noble, Christian Book Distributors, and your publisher’s website are 

hotspots for readers. 

 

13. Bookmarks are an amazing method to create interest in our books. Writers can 

have their publishers design them or use one of the creating tools online like 

printrunner. 

 

14. Readers appreciate personalized bookplates. We can’t always sign a copy face-

to-face for our readers, but we can mail or email our heartfelt thanks. 

 

15. Draw attention to our work through blog posts and/or guest blogs. Write the 

posts in such a way that it addresses a need or topic in your fiction or nonfiction 

book. 

 

16. Short videos that are about the book, the writer’s passion for writing the project, 

or the inspiration behind the project can be uploaded to our website, Instagram, 

Twitter, Facebook, YouTube, and TikTok among other areas. 

 

17. Book clubs are in the business of finding the next great read for their members. 

Devote a tab on your website specifically for book clubs. Add giveaway 

suggestions, discussion questions, games, menu ideas, fun facts. 

 

18. Facebook Groups are a Fantastic new way to Market 

 

19. Giveaways show we care about our readers. 

 

20. Reviews are the Coin of the Realm, Ask Reviews on Amazon and Google 

 

21. Amazon Authors Page 

 

22. Digital Press Releases to promote you, your Books, Your events and Website! 

 

23.   https://authormarketingclub.com/ is a huge asset for me. 

 

https://www.printrunner.com/
https://authormarketingclub.com/


24. If you need a professional quality way to develop ads and social media images 

for your books, look no further than BookBrush. 

 

25. Brainstorm with other writers on how they launch a book. You can help each 

other spread the word. 
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